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	POSITION:
	Marketing Manager - KSA


	REPORTS TO:
	Head of Global Marketing & Country Manager


	DEPARTMENT:
	Marketing




OUTLINE JOB DESCRIPTION:

The Marketing Manager will manage the execution of the seasonal and annual Marketing strategies for the largest group buying site in the MENA region. The Marketing Manager will be accountable for assisting the Head of Global Marketing with annual/ seasonal/monthly planning and the implementation of the programs in the KSA market. 


The Marketing Manager will be responsible for creating awareness and buzz about the brand and for maintaining the integrity of the brands.

The Marketing Manager will be responsible for weekly, monthly, quarterly and yearly marketing reports covering all online and offline activities. 
RESPONSIBILITIES:
· Partner with Head of Global Marketing on the creation of marketing strategies and programs to drive traffic and create brand awareness specifically for KSA

· Manage all KSA related PR requests and develop good relationships with editors of key publications
· Manage monthly/ seasonal creative and content updates for the brands’ international websites
· Stay on top of local competitors and buzz in the marketplace
· Must have the ability to adapt and make relevant Marketing programs that will drive qualified traffic to the website
· Manage all aspects of seasonal campaigns for successful implementation. Includes, but not limited to: 

a. Advertising

b. Outdoor

c. Direct Mail

d. SMS/ Email Messaging

e. Paid online marketing channels

f. Website management

g. PR and Events

h. Reporting

• Participate in establishing business objectives, developing budgets, and providing summaries of program performance 
• Execute a seasonal hindsight on key competitors and recap on local programs and events 
• Monitor effectiveness of programs (ROI & measurements) and recommend opportunities for the future improvements

SKILLS/EXPERIENCE REQUIRED:

• 3-5 years’ experience in retail marketing and online marketing
• Display Marketing, Google Adwords and Analytics experience essential
• An understanding of retail and background to lead projects from a business need perspective.
• Strong computer skills required (English and Arabic)
• Excellent Microsoft Excel, Word and PowerPoint skills are required 
COMPETENCIES REQUIRED:

· Excellent written and verbal communication skills 

· Oganizational and project planning 

· Problem analysis and problem-solving 

· Team-leadership 

· Formal presentation skills 

· Adaptability 

· Innovation 

· Judgment 

· Decision-making 

· Collaboration
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